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2. Objectives and Methodology 
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3. Historical Context and Precedent for the Audiovisual Showrunner 

3.1. The First Golden Age of Television 
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3.2. The Second Golden Age of Television 
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3.3. The Third Golden Age of Television 
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4. Audiovisual Showrunner Emergence and Contemporary Characterisation  

4.1. Audiovisual Showrunner Terminological Background 
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4.2. Audiovisual Showrunner Defining Features   
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4.3. Audiovisual Showrunner Skill Set 
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4.4. Audiovisual Showrunner Competences 
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4.5. Audiovisual Showrunner Style 
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5. Conclusions 
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