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Abstract
Previous research has pointed out that feminist humor or subversive humor against sexism is an important precursor to col-
lective action for gender equality. This effect has been found contrasting subversive humor with neutral humor, however, to 
date, no study has explored the impact of the message format. Thus, we conducted two experiments to analyze the effect of 
exposure to a subversive humorous vignette against sexism (vs. subversive serious information against sexism and neutral 
humorous vignette) on involvement in collective action for gender equality, considering participants’ feminist identification. 
In Study 1 (n = 135 men and n = 198 women), participants with lower feminist identification reported a greater proclivity 
toward collective action after being exposure to both a subversive humorous vignette and subversive serious vignette (vs. 
neutral humorous vignette). In Study 2 (n = 157 men and 188 women), we replaced the subversive serious vignette with a 
subversive serious discourse. The results revealed that exposure to a subversive humorous vignette (vs. subversive serious 
discourse and neutral humorous vignette) increased participants’ collective action proclivity, but only in participants with 
weaker feminist identification. Both studies highlight a new pathway to motivate collective action for gender equality, as 
well as the potential effect of humor to promote a change in attitudes.

Keywords  Subversive humor · Feminist humor · Sexism · Feminist identification · Confronting sexism · Collective action 
for gender equality · Experiment

Humor is a powerful communication strategy character-
ized by its playful and relaxed nature. In fact, because of 
this characteristic, the scientific literature has shown that 
humor can be used as a channel for spreading hostile and 
disparaging messages, masking and trivializing the negative 
nature of these messages (Ferguson & Ford, 2008; Hodson 
& MacInnis, 2016). One line of research that has received 
considerable attention in this regard is the study of women-
disparaging humor or sexist humor (e.g., Ford, 2000; Ford 
et al., 2008, 2013; Strain et al., 2016). The main findings 
of this research reveal that, unlike serious or nonhumorous 
sexist information, sexist humor generates a non-judgmental 
state of mind that encourages a context of tolerance, which 
in turn facilitates the expression of sexist prejudices and 

reinforces gender inequalities (Attardo, 1993; Ford et al., 
2017). However, these studies have also revealed that these 
effects do not occur in all people, but rather in those who 
have sexist attitudes. Other studies have highlighted that 
exposure to sexist humor strengthens sexist beliefs (Ford 
et al., 2013), decreases support for women's organizations 
(Ford et al., 2008), and increases rape proclivity in men high 
in sexism (Romero-Sánchez et al., 2017).

Despite its potential for reinforcing inequality, humor 
can also serve as a means to raise awareness of sexism and 
delegitimize the prevailing status quo (Bing, 2004; Kramer, 
2013). This type of humor, characterized by sexist content 
and a satirical criticism of this same content (Riquelme 
et al., 2019), has been conceptualized as feminist humor or 
subversive humor against sexism (Case & Lippard, 2009). 
From a theoretical point of view, this form of humor has 
been defined as a non-violent confrontational tool to ques-
tion, challenge, and raise awareness of patriarchal ideology 
and gender inequalities (Kramer, 2013; Riquelme et al., 
2019). However, subversive humor against sexism seems 

 *	 Mónica Romero‑Sánchez 
	 monicaromero@ugr.es

1	 Faculty of Psychology, Mind, Brain and Behavior Research 
Center (CIMCYC), University of Granada, Campus de 
Cartuja S/N, 18071 Granada, Spain

http://crossmark.crossref.org/dialog/?doi=10.1007/s11199-023-01430-5&domain=pdf
http://orcid.org/0000-0002-5612-9829
http://orcid.org/0000-0003-1347-6705
http://orcid.org/0000-0002-8355-8151
http://orcid.org/0000-0003-2365-3779
http://orcid.org/0000-0001-8822-3791


	 Sex Roles

1 3

to have an inherent interpretive ambiguity that should be 
considered when exploring the potential effects of exposure 
to it (Hart, 2007; Strain et al., 2016). Specifically, this type 
of humor can be interpreted as a form of discrimination 
against women, as it necessarily includes the sexist con-
tent to be subverted. Consequently, exposure to this type of 
humor may have a similar effect to those found in empirical 
studies on sexist humor (e.g., Ford, 2000; Ford et al., 2008, 
2013; Romero-Sánchez et al., 2017). On the other hand, 
this category of humor can also be interpreted as a criti-
cism of the absurdity of gender hierarchies and asymmetries, 
by questioning them in the content of the humor itself and 
eliciting different effects on its recipients. In this regard, 
recent research shows that, after performing exploratory and 
confirmatory factor analyses, this type of humor has its own 
empirical quality. Specifically, Riquelme et al. have shown 
that subversive humor against sexism differs not only from 
sexist humor (Riquelme et al., 2021a) but also from male-
disparaging humor, with which it could be assumed to have 
some overlap (Riquelme et al., 2019).

Although it has been empirically established that this type 
of humor challenges sexism, its potential is not well delineated 
yet. The potential role of subversive humor against sexism 
as a tool to alter power relations and draw attention to social 
inequalities has been addressed from a theoretical point of 
view (Bing, 2004; Blais & Dupuis-Déri, 2021; Willet et al., 
2012). Several authors have pointed out that parodies or 
subversive comedies can act as antecedents of social actions 
(Hart, 2007; Tejerina & Perugorría, 2017) and political actions 
(Baumgartner & Lockerbie, 2018; Hoffman & Young, 2011) in 
favor of equality. In fact, Riquelme et al. (2021b) found that men 
and women exposed to subversive humor against sexism (vs. 
neutral humor) showed an increased motivation to participate 
in collective action for gender equality in participants with 
low feminist identification. Although these studies provide the 
first empirical evidence on the favorable effects of exposure to 
subversive humor against sexism, they leave several questions 
unanswered. For example, Riquelme et  al. (2021b) only 
manipulated the nature of the humor to which participants were 
exposed (i.e., feminist humor vs. neutral humor). They did not 
test experimentally whether these effects were due specifically 
to the humorous format of the messages or only the different 
contents included in them. Taking this into account, the 
evidence available to date (e.g., Tilley, 2018) does not clearly 
show whether the mobilizing effect produced by subversive 
humor against sexism would persist compared to more 
traditional formats used in the fight against gender inequality, 
such as serious discourses or messages of a critical nature.

The purpose of this research was to expand the existing 
knowledge on subversive humor against sexism as a poten-
tial antecedent of mobilization for gender equality. Specifi-
cally, apart from replicating the findings of Riquelme et al. 
(2021b), our main objective was to explore the role of the 

format (humorous vs. serious) of material with feminist or 
subversive content against sexism as a relevant element in 
predicting a proclivity to collective action for gender equality.

Feminist Identification as an Antecedent 
of Collective Action for Gender Equality

In recent years, various feminist collectives have launched 
initiatives such as the "Women’s March" (https://​women​
smarch.​com) and the "HeForShe" campaign (https://​www.​
hefor​she.​org/​es) with the purpose of involving people – both 
individually and collectively – in actions to achieve gender 
equality. These behaviors (e.g., participating in social pro-
tests, donating to charities) are known as collective action 
and aim to improve the status of an oppressed group (in this 
case, women) (van Zomeren et al., 2008). Given that collec-
tive action has been effective in advancing women's rights 
and reducing sexism (Morgenroth & Ryan, 2018), there is  
a need to further understand what factors promote collective 
action for gender equality.

In this regard, an extensive body of research has identified 
numerous predictors of collective action for gender equal-
ity, such as being aware of gender inequality (Radke et al., 
2018), having experienced sexist discrimination (Liss et al., 
2004), believing in the effectiveness of collective action for 
gender equality (Liss et al., 2004; van Zomeren et al., 2008), 
or endorsing feminist attitudes and beliefs (Liss et al., 2004; 
Radke et al., 2018). Among all these factors, feminist identi-
fication has been considered the most important antecedent 
of collective action for gender equality (Radke et al., 2018; 
Redford et al., 2018; Weis et al., 2018).

Generally, feminist identification has been associated 
with feminist attitudes (Radke et al., 2018), to the extent 
that both have been merged into a single concept (Eisele 
& Stake, 2008). However, feminist identification not only 
implies having feminist attitudes (i.e., believing in femi-
nist demands), but also entails self-identification with the 
feminist collective (Eisele & Stake, 2008). It has also been 
suggested that a commitment to gender equality, mani-
fested through participation in collective action, is closely 
associated with the strength of feminist self-identification 
(Radke et al., 2016). Supporting this line of argument, 
recent research has found that only participants with high 
feminist identification reported greater egalitarian motiva-
tions (Estevan-Reina et al., 2020) and a greater awareness 
of gender inequality (Radke et al., 2018). This, in turn, was 
associated with a greater interest and commitment to par-
ticipate in collective action for gender equality.

Despite the available data on the importance of feminist 
identification as an antecedent of collective action for gender 
equality (Radke et al., 2018), there continues to be a need to 
delve deeper into other variables that might promote such 

https://womensmarch.com
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actions. In this vein, the present research focuses on sub-
versive humor against sexism. According to the literature 
(Blais & Dupuis-Déri, 2021; Riquelme et al., 2021b), humor 
is a "playful" social communication strategy that makes it 
possible to generate awareness about discrimination against 
women and can serve as an instrument to promote social 
mobilization against gender inequality. So far, the resources 
most widely used to encourage collective action and address 
gender inequality have been serious anti-sexism awareness 
messages and discourses (e.g., Greitemeyer et al., 2015; 
Guizzo et al., 2017). However, it is worth considering the 
additional role that subversive humor against sexism could 
play in the motivation to participate in collective action for 
gender equality, as opposed to serious messages with the 
same purpose.

New Pathway to Collective Action for Gender 
Equality: The Effect of Subversive Humor 
Against Sexism

Traditionally, the message used to raise awareness about dis-
crimination and violence suffered by women, as well as to 
encourage actions in favor of gender equality, has adopted 
the format of a serious discourse (Anderson, 2015). Poli-
ticians, actresses, activists, and other socially influential 
women spread media discourses that have led to reflection 
and mobilization on issues such as the gender wage gap, 
gender inequalities in access to the job market and sexual 
violence, among others (Jackson, 2020).

From a theoretical point of view, the dissemination of 
serious feminist or subversive information against sexism 
through discourses or debates is useful to build collective 
consciousness and articulate protests in favor of social 
change (Barker-Plummer & Barker-Plummer, 2017). In 
this regard, several studies have highlighted that exposure 
to feminist messages in a serious format increased positive 
behaviors and attitudes toward women (Greitemeyer et al., 
2015) and promoted leadership aspirations among women 
(Simon & Hoyt, 2013) and counter-stereotypical female 
beauty ideals (Owen & Spencer, 2013).

Regarding feminist mobilization, Guizzo et al. (2017) 
showed that exposure to videos criticizing the sexual 
objectification of women in the media, compared to sexist 
videos and nature documentary videos, led to an increased 
motivation to participate in collective action  for gen-
der equality. However, although these sexism-criticism  
videos were effective in motivating women to take part 
in collective action, they did not have the same effect on 
men. In addition, other studies have revealed that, occa-
sionally, exposure to serious feminist information can 

generate negative reactions and increased rejection toward 
feminism, even among women, to the point of generating 
violent reactions in certain individuals (Flood et al., 2021; 
Kuhar & Paternotte, 2017; Verloo, 2018). In this regard, 
the study by Lewis et al. (2017) showed that about three 
out of four of the women surveyed who disseminated seri-
ous feminist discourses in social networks had received 
insults and threats.

The limitations and consequences associated with expo-
sure to serious feminist or subversive information against 
sexism make us focus on other possible antecedents of  
collective action for gender equality that would generate 
less resistance, which reveals subversive humor against 
sexism as a possible tool to consider. Sexist events experi-
enced by women can be satirically parodied in the form of 
illustrations, video, text, and conversation, thus easing the 
social tension that the traditional serious discourse gener-
ates (Tilley, 2018). This type of humor is likely to encour-
age a relaxed environment in which recipients are more 
susceptible to persuasion, thereby facilitating attention 
to the critical message about sexism (Hart, 2007; Strain 
et al., 2016). Therefore, if humor can be understood as a 
tool that allows to laugh at the absurdity of gender roles or 
stereotypes and, in turn, to assimilate sexist criticism in a 
non-aggressive way (Strain et al., 2016), subversive humor  
against sexism could ultimately also help promote collec-
tive action for gender equality.

In this regard, the literature in the field of sexist 
humor has shown that the humorous format brings about 
differences compared to the serious or nonhumorous 
format. Specifically, research conducted by Ford (2000) 
showed that, among men high in sexism, exposure to 
sexist humor led to greater tolerance of a sexist event 
compared to exposure to neutral humor or serious sexist 
discourses. Ford also found that the effects previously 
observed for sexist humor were neutralized when par-
ticipants were given instructions or contextual cues to 
interpret sexist humor in a serious or critical manner. 
Therefore, although serious discourse has been the tra-
ditional way of conveying subversive messages against 
sexism, the specialized literature has pointed out that 
using humor provides certain advantages in mobilizing 
men and women toward gender equality (e.g., Riquelme 
et al., 2021b; Woodzicka et al., 2020). However, no stud-
ies to date have compared the potential of subversive 
humor against sexism with serious feminist information 
regarding the motivation to engage in collective action for 
gender equality. For this reason, in the present research 
we examined whether subversive humor against sexism 
could serve as a complement to the strategies traditionally 
used for questioning and confronting sexism.
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The Present Study

Although the research by Riquelme et al. (2021b) repre-
sented a first attempt to analyze the potential effects of femi-
nist humor as a tool for social change, it did not analyze  
whether these effects were specifically due to the format of 
the message (i.e., humorous vs. serious), to the content of the  
message, or to an interaction between both. Therefore, in the 
present study, in addition to including the manipulation of 
the type of humor (neutral vs. feminist), we added subversive 
serious information against sexism in vignette (Study 1) and 
discourse (Study 2) formats. Specifically, the main objective 
of this research was to explore whether exposure to subver-
sive humor, compared to neutral humor and subversive seri-
ous information, increases proclivity to collective action for 
gender equality. We also analyzed the moderating role of 
feminist identification in this association (Weis et al., 2018).

To this end, in two studies we manipulated the message 
format and assessed both feminist identification and procliv-
ity to collective action for gender equality. In Study 1, partici-
pants were exposed to three types of messages in a vignette 
format: subversive humorous, neutral humorous, and sub-
versive serious. In Study 2, to more closely resemble the 
subversive messages that have traditionally been used, we 
replaced the subversive serious vignette with a subversive 
serious discourse. This research was conducted in accord-
ance with the ethical standards of the University of Granada.

Study 1

According to the literature (Hart, 2007; Riquelme et al., 
2021b), subversive humor can motivate social mobiliza-
tion by reducing the social tension generated by the serious  
message. Therefore, we expected the subversive humorous 
vignette (vs. neutral humorous vignette and subversive seri-
ous vignette) to increase proclivity to collective action for 
gender equality (Hypothesis 1). In line with previous results  
(Estevan-Reina et al., 2020; Radke et al., 2018), we hypoth-
esized a positive relationship between feminist identifica-
tion and proclivity to collective action for gender equality 
(Hypothesis 2). Furthermore, we expected to find an inter-
action between the type of message and feminist identifica-
tion. Given that people with higher feminist identification 
are aware of the sexism experienced by women (Radke et al., 
2018), we expected exposure to the subversive humorous 
vignette would not influence their participation in proclivity 
to collective action for gender equality. However, among those 
participants with lower feminist identification, we expected  
the subversive humorous vignette (vs. neutral humorous 
vignette and subversive serious vignette) would increase pro-
clivity to collective action for gender equality (Hypothesis 3).

Method

Participants

Optimal sample size was estimated prior to data collection 
and data analysis by G*Power 3.1 software package (Faul 
et al., 2009). Power analysis revealed that 159 participants 
would provide 80% power to detect small-to-medium effect 
sizes (f2 = .25; Cohen, 1988) with a significance level of 
α = .05 (three groups, between-subject design). Moreover, 
considering feminist identification as a moderator in our 
analysis, a minimum of 30 participants per cell was required 
to test the interaction (Simmons et al., 2011). A total of 
367 participants were initially recruited but data from 34 
participants were excluded from the analysis: 4 did not 
complete the study, 5 reported that Spanish was not their 
native language and 25 failed the control questions. The final 
sample consisted of 333 Spanish participants (135 men and 
198 women). The mean age for men was 21.86 (SD = 2.7, 
range = 18–33) and the mean age for women was 22.79 
(SD = 4.49; range = 18–48). Most of the individuals (59.2%) 
held undergraduate degrees, 35.4% had finished high school 
education and 5.4% had completed vocational training.

Procedure and Materials

Using various social media platforms (e.g., Facebook, 
WhatsApp, Twitter), we distributed an online survey hosted 
on Qualtrics. Participants were informed about how to 
participate anonymously. To minimize hypothesis guessing, 
we framed the study as an exploration of the opinions of 
Spanish people, incorporation questions about environmental 
attitudes and behaviors. After obtaining consent of each 
participant, they completed feminist identification and social 
desirability scales. Subsequently, participants were randomly 
assigned to one of the three conditions: subversive humorous 
vignette (39 men and 60 women), subversive serious vignette 
(42 men and 76 women), and neutral humorous vignette (54 
men and 62 women). Within their respective conditions, 
participants read four vignettes each. Then, they completed  
a measure of proclivity to  collective action  for gender 
equality and provided sociodemographic data. Participants 
answered the following measures.

Feminist Identification

First, we assessed participants’ feminist identification by 
using an adaptation of the original scale that measures 
ingroup identification in general (Leach et al., 2008). This 
measure consisted of six items assessing solidarity (e.g., 
“I feel a bond with feminist people”) and centrality (e.g., 
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“I often think about the fact that I am a feminist person”). 
Participants responded on a 7-point Likert scale from 1 
(strongly disagree) to 7 (totally agree). An overall mean 
score of feminist identification was used. Similar to the 
studies by Estevan-Reina et al. (2020) and Riquelme et al., 
(2019, 2021b), Cronbach’s alpha was adequate (α = .96).

Social Desirability

For this research, we used a Spanish adaptation of the short 
form of the Marlowe-Crowne Social Desirability scale 
(Crowne & Marlowe, 1960) developed by Ferrando and 
Chico (2000). The 13 items (e.g., “I am sometimes irritated 
by people who ask favors of me” and “I have never delib-
erately said something that hurt someone’s feelings”) were 
assessed using a true–false format (α = .63), with higher total 
scores indicating more social desirability.

Vignettes

Participants answered a 5-point Likert-type scale to assess 
the funniness (from 0 = not at all funny to 4 = very funny) 
and aversiveness (from 0 = no at all aversive to 4 = very 
aversive) of four vignettes within each condition. Different 
vignettes were used for each experimental condition (i.e., 
subversive humorous vignettes, subversive serious vignettes, 
and neutral humorous vignettes). The subversive humor-
ous and neutral humorous vignettes were extracted from 
the study by Riquelme et al. (2019), whereas the subver-
sive serious vignettes were developed taking the subversive 
humorous vignettes as references. Specifically, the subver-
sive humorous vignettes involved a scenario where a woman 
humorously confronted a sexist comment made by a man; in 
the subversive serious vignettes, we included the same sex-
ist comment of the man, but the woman confronted it with a 
message that was similar in content but non-humorous (see 
an example of each type of message in the Appendix). A 
pilot study revealed that subversive humorous vignettes were 
funnier and less aversive than subversive serious vignettes. 
Nevertheless, there were no differences in criticism of sex-
ism between both vignettes. The pilot study and the vignettes 
can be found in the online supplementary material at https://​
osf.​io/​fwjta/. The reliabilities for assessing funniness (sub-
versive humorous vignette, α = .74, subversive serious 

vignette, α = .78, neutral humorous vignette, α = .72) and 
aversiveness (subversive humorous vignette, α = .80, sub-
versive serious vignette, α = .87, neutral humorous vignette, 
α = .77) were adequate.

Proclivity to Collective Action for Gender Equality

Participants’ proclivity to collective action  for gender 
equality was assessed with six items used by Riquelme 
et al., (2019, 2021b). Participants rated their likelihood of 
engaging in these behaviors on a 7-point Likert scale from 
1 = strongly disagree to 7 = totally agree (e.g., “going on 
strike to fight the wage gap between men and women”). As 
in previous studies (i.e., Riquelme et al., 2019, 2021b), the 
reliability of the scale was good (α = .85), and we calculated 
an average index of proclivity to collective action for gender 
equality so that higher scores indicate a stronger proclivity.

Sociodemographic Information

Finally, participants provided sociodemographic informa-
tion (i.e., age, gender, sexual orientation, level of education, 
occupation, nationality and native language).

Results

Preliminary Analyses

We conducted separate one-way ANOVAs of the funniness 
and aversiveness ratings, considering type of message 
(subversive humorous vignettes vs. subversive serious 
vignettes vs. neutral humorous vignettes) as the between-
subject factor. For these ANOVAs, the estimation of effect 
size was calculated using partial eta-squared (ηp

2 ≥ .01 / .06 
/ .13 indicate small/medium/large effects; Cohen, 1988). 
Descriptive statistics are shown in Table 1. There were 
statistically significant differences in funniness ratings 
between experimental conditions, F(2, 330) = 53.68, 
p < .001, ηp

2 = .25. Post-hoc Bonferroni-corrected tests 
revealed that subversive serious vignettes were rated as 
less funny than subversive humorous vignettes (p < .001; 
d = 0.98) and neutral humorous vignettes (p < .001; 
d = 1.32); funniness ratings in the two humorous conditions  

Table 1   Descriptive Statistics 
for Funniness and Aversiveness 
Responses by Type of Message 
(Study 1)

Note. Pairwise comparisons were performed using the Bonferroni correction.

Subversive Humorous 
Vignette

Subversive Serious Vignette Neutral Humorous 
Vignette

M SD M SD M SD

Funniness 1.91 1.01 0.94 0.98 2.18 0.91
Aversiveness 1.08 1.03 1.51 1.36 0.43 0.68

https://osf.io/fwjta/
https://osf.io/fwjta/
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did not differ (p = .109; d = 0.29) (d ≥ .02/ .5/ .8 indicate 
small/medium/large effects; Cohen, 1988). In addition, 
aversiveness ratings differed between types of messages, 
F(2, 330) = 30.43, p < .001, ηp

2 = .16. Post-hoc Bonferroni-
corrected tests revealed that aversiveness ratings in 
subversive serious vignettes were significantly higher than 
aversiveness ratings in the subversive humorous vignette 
condition (p = .010; d = 0.36) and the neutral humorous 
vignette condition (p < .001; d = 1). In addition, consistent 
with the findings of Woodzicka et al. (2020), the subversive 
humorous vignette was perceived as more aversive than 
the neutral humorous vignette (p < .001; d = 0.74). A 
statistically significant negative correlation was found 
between the funniness and aversiveness scores in the 
subversive humorous vignette condition (r = -.38, p < .001) 
and the subversive serious vignette condition (r = -.36, 
p < .001). A negative correlation between funniness and 
aversiveness (r = -.17, p = .068) was also observed in the 
neutral humorous vignette condition, although it was not 
statistically significant.

To verify the equivalence of feminist identification in the 
groups before the experimental manipulation, we performed 
a 3 (type of message: subversive humorous vignette vs. sub-
versive serious vignette vs. neutral humorous vignette) × 2 
(gender: men vs. women) ANOVA of participants’ feminist 
identification scores. Importantly, feminist identification 
scores did not differ between experimental conditions (sub-
versive humorous vignette: M = 5.17, SD = 1.85; subversive 
serious vignette: M = 5.26, SD = 1.62; neutral humorous 
vignette: M = 5.12, SD = 1.72), F(2, 327) = 0.01, p = .988. As 
expected, women (M = 5.71, SD = 1.46) reported higher fem-
inist identification scores than men (M = 4.42, SD = 1.79), 
F(1, 327) = 50.43, p < .001, ηp

2 = .13. There was no interac-
tion in feminist identification between type of message and 
gender, F(2, 327) = 0.30, p = .741.

Hypotheses Testing

To test our predictions, a moderation analysis was performed 
with the PROCESS macro (Hayes, 2013; Model 1) for SPSS. 
We considered type of message as the independent variable,  
proclivity to collective action for gender equality as the depend-
ent variable, and feminist identification as the moderator  
variable. Previous research has pointed out the relevance of 
assessing the extent to which participants try to gain social 
approval when responding to gender-related issues (Costa-
Lopes et al., 2013; Crowne & Marlowe, 1960). Moreover, 
the literature has revealed gender differences in mobilization 
for collective action and the interpretation of feminist humor 
(Becker & Wright, 2011; Guizzo et al., 2017; Riquelme 
et al., 2021a). However, previous research has shown that 
gender does not moderate the effect of feminist humor on 

collective action for gender equality (Riquelme et al., 2021b). 
Therefore, we included gender as covariate along with social 
desirability (see supplementary analyses in results section 
of Study 2). Experimental conditions were represented in 
two orthogonal contrasts. The first contrast, C1, compared 
the subversive serious vignette condition, coded as 1, with 
the humorous conditions (i.e., subversive humorous vignette 
and neutral humorous vignette), coded as 0. The second  
contrast, C2, compared the subversive humorous vignette 
condition, coded as 1, with the other conditions (i.e., neutral 
humorous vignette and subversive serious vignette), coded 
as 0. We calculated the standardized effect size f2 for the 
interaction between type of message and feminist identifica-
tion (f2 ≥ .02/ .15/ .35 indicate small/medium/large effects; 
Cohen, 1988) based on the change in R2 (Δf2). In the pres-
ence of a significant interaction, we selected simple slope 
analyses to test the effect of type of humor at high (84th) 
and low (16th) values of feminist identification. Following 
the recommendations of Hayes and Rockwood (2017), we 
did not include values that were out the range of the data 
sample and therefore selected percentiles as conditioning 
values (i.e., above the maximum or below the minimum of  
observed values).

Results revealed that there was no main effect of type of 
message on proclivity to collective action for gender equality 
(Hypothesis 1); in other words, scores in proclivity to collec-
tive action for gender equality did not differ across the exper-
imental conditions. The first contrast (C1) was not statisti-
cally significant (b = .19, SE = .12, t = 1.68, p = .093, 95% CI 
[-.03, .42]). Likewise, the second contrast (C2) did not have 
a significant effect on proclivity to collective action for gen-
der equality (b = .08, SE = .12, t = .68, p = .497, 95% CI [-.15, 
.32]). In line with Hypothesis 2, feminist identification pre-
dicted proclivity to collective action for gender equality. Spe-
cifically, participants with stronger feminist identification 
reported a greater proclivity to collective action for gender 
equality (b = .63, SE = .05, t = 12.87, p < .001, 95% CI [.54,  
.73]), in keeping with results of earlier studies (Estevan- 
Reina et al., 2020; Radke et al., 2018).

Further, as shown in Fig. 1, we found a significant two-
way interaction between type of message and feminist iden-
tification (Hypothesis 3; Δf2 = .03). The interaction between 
contrast C1 and feminist identification was statistically sig-
nificant (b = -.28, SE = .07, t = -4.03, p < .001, 95% CI [-.41, 
-.14]). Results revealed that exposure to subversive seri-
ous vignettes was related to higher proclivity to collective 
action for gender equality only in participants with weaker 
feminist identification (b = .75, SE = .18, t = 4.14, p < .001, 
95% CI [.40, 1.11]), and not in participants with stronger 
feminist identification (b = -.31, SE = .17, t = -1.84, p = .070, 
95% CI [-.64, .02]). The interaction between contrast C2 
and feminist identification was also statistically significant 
(b = -.16, SE = .07, t = -2.38, p = .018, 95% CI [-.29, -.03]). 
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Exposure to subversive humorous vignettes increased par-
ticipants’ proclivity to collective action for gender equality, 
but only in participants with lower feminist identification 
(b = .41, SE = .18, t = 2.26, p = .024, 95% CI [.05, .76]), 
and not in participants with higher feminist identification 
(b = -.21, SE = .17, t = -1.22, p = .224, 95% CI [-.55, .13]).

Discussion

This first study expanded the existing literature on the effects  
of subversive humor. First, we did not find a main effect of  
subversive humorous vignettes on proclivity to collective 
action  for gender equality (Hypothesis 1). However, as 
expected, we observed that participants with higher feminist 
identification reported a higher proclivity to collective action 
for gender equality (Hypothesis 2). These data support classic 
studies that conclude that social identification as a key pre-
cursor to collective action (Tajfel & Turner, 1979; van Zome-
ren et al., 2008). More importantly, we found an interaction 
effect between type of message and feminist identification: 
among participants who reported lower feminist identifica-
tion, both exposure to subversive humorous vignettes and 
exposure to subversive serious vignettes increased proclivity 
to collective action for gender equality (Hypothesis 3). These 
results partially confirm our predictions and replicate the 
findings of Riquelme et al. (2021b) by showing that humor 
can have a similar effect, although smaller, to a serious mes-
sage in encouraging participation in proclivity to collective 
action for gender equality, with the added advantage that 
it generates more funniness and less aversiveness than the  
serious message.

Despite the potential of these results, the use of subver-
sive serious messages in vignette format may not adequately 
reflect the format in which critiques of sexism are usually 

presented. Vignettes, in themselves, may generate a relaxed 
context by the very format they present and differ from the 
use of subversive or critical discourses such as those gener-
ally shared in feminist mobilizations and demands (Anderson, 
2015). This possible influence of the format (i.e., vignette) 
chosen to present subversive serious information led us to 
conduct a second study to examine this possibility.

Study 2

In this study we tried to overcome the limitations of Study 
1 by replacing the subversive serious vignette with a more 
widely used format such as a subversive serious discourse. 
As in Study 1, we expected subversive humorous vignettes 
to increase proclivity to collective action for gender equality 
compared to neutral humorous vignettes and a subversive 
serious discourse (Hypothesis 1). We also hypothesized a 
positive relationship between feminist identification and 
proclivity to collective action for gender equality (Hypoth-
esis 2). Finally, we expected subversive humorous vignettes 
(vs. neutral humorous vignettes and a subversive serious 
discourse) to increase proclivity to collective action for 
gender equality, especially among participants with low 
feminist identification (Hypothesis 3).

Method

Participants

As in Study 1, using G*Power 3.1 (Faul et al., 2009), we 
estimated that 159 participants would detect small-to-
medium effect sizes (f2 = .25; Cohen, 1988), with a signif-
icance level of α = .05 and a power of .80 (three groups, 

Fig. 1   Collective Action Pro-
clivity as a Function of Type of 
Message and Feminist Identifi-
cation (Study 1)
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between-subject design). Again, following the guidelines of 
Simmons et al. (2011), we considered 30 participants per 
cell to test predicted interactions. The initial sample con-
sisted of 373 young adults. However, data from 28 partici-
pants were deleted: 17 reported that Spanish was not their 
native language, 9 failed the control questions and 1 did not 
reach legal age. The final sample consisted of 345 Span-
ish participants (157 men and 188 women). The mean age 
for men was 24.75 (SD = 6.84, range = 18–52) and the mean 
age for women was 23.08 (SD = 5.39, range = 18–51). Most 
participants had undergraduate studies (54.2%), 35.1% had 
completed high school education and 10.7% had finished 
vocational training.

Procedure and Materials

As in Study 1, data collection was carried out via an online 
survey (created in Qualtrics) distributed by social media. 
Participants were randomly assigned to one of three experi-
mental conditions: subversive humorous vignette (56 men 
and 61 women), subversive serious discourse (46 men and 
52 women), or neutral humorous vignette (55 men and 75 
women). All participants received similar instructions and 
measures as in Study 1. First, participants responded to the 
measures of feminist identification (Estevan-Reina et al., 
2020, α = .96) and social desirability (Ferrando & Chico, 
2000, α = .65). Second, participants rated the funniness and 
aversiveness evoked by four different stimuli for each con-
dition (i.e., subversive humorous vignette, subversive seri-
ous discourse or neutral humorous vignette). In this study, 
the subversive and neutral humorous vignettes used were 
the same as in Study 1. However, the subversive serious 
vignettes were replaced by subversive serious discourses, 
which included similar content to the subversive humorous 
vignettes but embedded in a short essay (see an example 
of a discourse in the Appendix and all the material in the 
online supplementary material at https://​osf.​io/​fwjta/). A 
previous pilot study revealed that subversive serious dis-
courses were less funny and more aversive than subversive 
humorous vignettes, but they were similar regarding criti-
cism of sexism. The pilot study is available in the online 
supplementary material at https://​osf.​io/​fwjta/. Cronbach’s 
alphas for funniness (subversive humorous vignette, α = .83, 

subversive serious discourse, α = .91, neutral humorous 
vignette, α = .76) and aversiveness (subversive humorous 
vignette, α = .9, subversive serious discourse, α = .86, neu-
tral humorous vignette, α = .72) were adequate. Finally, as 
in Study 1, participants answered a measure of proclivity to 
collective action for gender equality (Riquelme et al., 2019, 
2021b, α = .92) and provided sociodemographic information.

Results

Preliminary Analyses

We performed separate one-way ANOVAs with type of 
message (subversive humorous vignette vs. subversive seri-
ous discourse vs. neutral humorous vignette) as the inde-
pendent variable and funniness and aversiveness ratings as 
the dependent variable. As in Study 1, estimates of effect 
size were calculated using partial eta-squared (ηp

2 ≥ .01 / 
.06 / .13 indicate small/medium/large effects; Cohen, 1988). 
Descriptive statistics are presented in Table 2. Similarly 
to the pattern observed in Study 1, there were significant 
differences between funniness ratings, F(2, 342) = 72.10, 
p < .001, ηp

2 = .30. Post-hoc Bonferroni-corrected tests 
revealed that funniness ratings in the subversive serious 
discourse condition were lower than funniness ratings in the 
subversive humorous vignette condition (p < .001, d = 1.36) 
and the neutral humorous condition (p < .001; d = 1.63) 
(d ≥ .02/ .5/ .8 indicate small/medium/large effects; Cohen, 
1988). Funniness ratings in the last two conditions did not 
differ significantly (p = .442, d = 0.10). As expected, aver-
siveness ratings differed between type of message, F(2, 
342) = 33.66, p < .001, ηp

2 = .16. Post-hoc Bonferroni-cor-
rected tests revealed that the subversive serious discourse 
was more aversive than the subversive humorous vignette 
(p = .001, d = 0.41) and the neutral humorous vignette 
(p < .001, d = 1.12). Moreover, aversiveness ratings of the 
subversive humorous vignette condition were higher than 
those of the neutral humorous vignette (p < .001, d = 0.67). 
A statistically significant negative correlation was found 
between funniness and aversiveness ratings in the subver-
sive humorous vignette condition (r = -.42, p < .001) and the 
neutral humorous vignette condition (r = -.18, p = .041). The 

Table 2   Descriptive Statistics 
for Funniness and Aversiveness 
Responses by Type of Message 
(Study 2)

Note. Pairwise comparisons were performed using the Bonferroni correction.

Subversive Humorous 
Vignette

Subversive Serious 
Discourse

Neutral Humorous 
Vignette

M SD M SD M SD

Funniness 1.92 1.18 0.49 0.89 2.02 0.99
Aversiveness 1.07 1.24 1.60 1.38 0.40 0.64

https://osf.io/fwjta/
https://osf.io/fwjta/
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correlation between funniness and aversiveness ratings was 
around zero for the subversive serious discourse condition 
(r = .04, p = .671).

As in Study 1, we performed a 3 (type of message: sub-
versive humorous vignette vs. subversive serious discourse 
vs. neutral humorous vignette) × 2 (gender: men vs. women) 
ANOVA with feminist identification scores as the depend-
ent variable. Results showed no significant differences 
in participants’ feminist identification between groups, 
F(2, 339) = 2.11, p = .122 (subversive humorous vignette: 
M = 5.06, SD = 1.92; subversive serious discourse: M = 4.67, 
SD = 2.04; neutral humorous vignette: M = 4.76, SD = 1.89). 
Again, feminist identification was stronger among women 
(M = 5.61, SD = 1.65) than men (M = 3.92, SD = 1.87), F(1, 
339) = 80.75, p < .001, ηp

2 = .19. The interaction between 
type of message and gender on feminist identification was 
not significant, F(2, 339) = 0.35, p = .704.

Hypotheses Testing

Using the PROCESS macro for SPSS, we performed a simi-
lar moderation analysis as in Study 1. Gender and social 
desirability were also included as covariates. Again, experi-
mental conditions were represented in two orthogonal con-
trasts. First contrast, C1, compared the subversive serious 
discourse condition, coded as 1, with the humorous condi-
tions (neutral humorous vignette and subversive humorous 
vignette), coded as 0. Second contrast, C2, compared the 
subversive humorous vignette condition, coded as 1, with the 
other conditions (neutral humorous vignette and subversive 
serious discourse), coded as 0.

Consistently with Study 1, results revealed no significant 
main effect of type of message on proclivity to collective 
action for gender equality (Hypothesis 1). The first contrast 

(C1) was not statistically significant (b = -.15, SE = .14, 
t = -1.02, p = .308, 95% CI [-.43, .14]). Likewise, the second 
contrast (C2) did not have a significant effect on proclivity 
to collective action for gender equality (b = .16, SE = .14, 
t = 1.14, p = .253, 95% CI [-.11, .43]). As previously expected 
in Hypothesis 2, feminist identification predicted proclivity to 
collective action for gender equality; specifically, participants 
with higher feminist identification reported a greater procliv-
ity to collective action for gender equality (b = .71, SE = .05, 
t = 13.55, p < .001, 95% CI [.60, .81]).

Interestingly, the model showed an interaction between 
type of message and feminist identification (Hypothesis 3, 
Δf2 = .01). There was no interaction between contrast C1 and 
feminist identification (b = -.04, SE = .07, t = -.50, p = .617, 
95% CI [-.18, .11]); however, the interaction between con-
trast C2 and feminist identification was statistically signifi-
cant (b = -.18, SE = .07, t = -2.42, p = .016, 95% CI [-.32, 
-.03]). In keeping with Hypothesis 3, exposure to the sub-
versive humorous vignette increased participants’ proclivity  
to collective action for gender equality, but only in participants  
with lower feminist identification (b = .60, SE = .23, t = 2.57, 
p = .011, 95% CI [.14, 1.05]), not in participants with higher 
feminist identification (b = -.22, SE = .20, t = -1.08, p = .280, 
95% CI [-.62, .18]) (see Fig. 2). Remarkably, this interaction 
pattern was not found with the subversive serious discourse.

Exploratory Analyses

Considering the interest of some researchers in understand-
ing gender differences on collective action, we also explored 
the differences between women and men on proclivity to col-
lective action for gender equality. Specifically, we conducted 
one-way ANOVA on collective action scores, considering 
gender as the between-subjects factor. In Study 1, women 

Fig. 2   Collective Action Pro-
clivity as a Function of Type of 
Message and Feminist Identifi-
cation (Study 2)
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(M = 6.13, SD = .91) reported higher proclivity to collective 
action for gender equality than men (M = 5.15, SD = 1.51), F(1, 
331) = 54.59, p < .001, ηp

2 = .14. The same pattern was observed 
in Study 2: women (M = 5.98, SD = 1.29) showed higher procliv-
ity to collective action for gender equality than men (M = 4.79, 
SD = 1.83), F(1, 343) = 50.01, p < .001, ηp

2 = .13.
Additionally, we analyzed if gender could moderate the 

results previously found regarding the type of message and 
feminist identification on proclivity to collective action for 
gender equality. We conducted a moderated moderation 
analyses (Model 3 of PROCESS; Hayes, 2013) with type of 
humor and gender as the independent variables, proclivity to 
collective action for gender equality as the dependent vari-
able and feminist identification as the moderator variable. 
Social desirability was included as a covariate. Contrast C1 
compared the subversive serious message condition with 
the humorous conditions, while C2 compared the subver-
sive humorous vignette condition with the other conditions 
(neutral humorous vignette and subversive serious message).

In Study 1, we observed that the interaction between con-
trast C1, feminist identification, and gender was not signifi-
cant (b = .07, SE = .15, t = .48, p = .632, 95% CI [-.22, .37]). 
Similarly, we found no interaction effect between contrast 
C2, feminist identification, and gender on proclivity to col-
lective action for gender equality (b = .13, SE = .14, t = .89, 
p = .374, 95% CI [-.16, .41]). In Study 2, we did not observe 
a significant effect of the interaction between contrast 
C1, feminist identification, and gender (b = .18, SE = .16, 
t = 1.17, p = .244, 95% CI [-.13, .49]). Likewise, the interac-
tion between contrast C2, feminist identification, and gen-
der was not significant (b = .04, SE = .15, t = .25, p = .794, 
95% CI [-.26, .34]). Thus, according to previous research 
(i.e., Riquelme et al, 2019, 2021b), the relationship between 
feminist humor and feminist identification on proclivity to 
collective action for gender equality remains regardless of 
participants’ gender.

Discussion

The results of Study 2 reflect the role that subversive humor 
can play in mobilizing people in the fight against gender 
inequality. Specifically, these findings show how its use can 
have certain advantages over traditional subversive anti- 
sexist or feminist discourse. As in Study 1, results show that 
subversive humor has certain limitations because it does 
not increase proclivity to collective action for gender equal-
ity in all individuals (Hypothesis 1). Our results also reflect 
the main effect of feminist identification on proclivity to 
collective action for gender equality (Hypothesis 2), also 
highlighting its moderating role in the relationship between 
type of message and proclivity to collective action for gender 

equality (Hypothesis 3). Specifically, this study shows that, 
compared to the use of traditional subversive discourses, 
the use of subversive humor is more effective in motivating 
participation in collective action for gender equality among 
individuals who identify less with feminism.

General Discussion

In this research, two studies were conducted with the main 
objective of comparing the effect that the format of the mes-
sage (humorous vs. serious) with subversive content against 
sexism has on proclivity to collective action for gender equal-
ity, considering the feminist identification of the participants. 
Our results not only replicate the findings of Riquelme et al. 
(2021b), but also expand the existing empirical literature on 
the role of subversive humor in the struggle for gender equality.

In both studies, participants with higher feminist identi-
fication reported a greater proclivity to collective action for 
gender equality, supporting previous research that has 
shown that people who identify more as feminists show a 
higher motivation to demand, improve, and protect women's 
rights (Radke et al., 2016, 2018; Riquelme et al., 2021b). 
These findings are also consistent with classic proposals 
according to which social identity is a key antecedent in 
social mobilization (Tajfel & Turner, 1979; van Zomeren 
et al., 2008). More importantly, the results of our first study 
showed that participants exposed to subversive humorous 
vignettes and those exposed to subversive serious vignettes 
(vs. neutral humorous vignettes) reported a greater procliv-
ity to collective action for gender equality, but this effect 
was only present among participants with lower feminist 
identification. However, the subversive serious vignettes 
used may not adequately reflect the format in which subver-
sive serious messages are often presented in feminist cam-
paigns and movements (Anderson, 2015; Jackson, 2020). 
This led us to conduct a second study in which subversive 
serious vignettes were replaced by subversive serious dis-
courses with similar content. Again, we found that subver-
sive humorous vignettes (vs. neutral humorous vignettes) 
increased proclivity to collective action for gender  
equality among participants with lower feminist identi-
fication. Yet, more importantly and in keeping with our 
predictions, we found that this increase did not occur with 
exposure to subversive serious discourses.

In recent years, feminist humor has not only been pre-
sent in social mobilizations (e.g., "March 8 International 
Feminist Strike", "Women’s March"); female comedians 
have also become more visible in the media and on digi-
tal platforms, using humor as a tool to question patriarchal 
ideology and gender inequalities (Case & Lippard, 2009). 
This has led several theorists to become interested in the role 
of humor as a means of transmitting a message critical of 
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sexism (Meisner & Mounsef, 2014). In fact, humorous com-
munication has been proposed as an alternative or comple-
mentary strategy to traditional forms (i.e., serious messages 
or discourses) of encouraging social mobilization and sub-
verting the status quo, as this humor confronts the oppressor 
and reduces the fear of the oppressed (Strain et al., 2016). 
Unlike serious and direct communication, humor generates 
a "standard of lightness" (Riquelme et al., 2021b, p. 10) that 
makes its content less likely to be rejected by the recipient.

However, to date no studies have been undertaken to 
analyze the influence of the format of the feminist mes-
sage (humorous vs. non-humorous). The present research 
provides the first empirical evidence of the advantages of 
using subversive humor, compared to feminist discourses, 
as a tool to involve men and women in proclivity to col-
lective action for gender equality. Our results also explore 
the potential influence of subversive humor on proclivity to 
collective action for gender equality depending on individual 
factors such as feminist identification.

In this regard, although there has been a positive shift in 
egalitarian attitudes (Scarborough et al., 2019), there are still 
certain barriers that limit the willingness of certain people 
to self-identify as feminists (Anderson, 2015; Radke et al., 
2016). For example, some studies focused on analyzing 
social stereotypes have pointed out that feminists are consid-
ered as "women who seek to be superior to men" (Alexander  
& Ryan, 1997; Anderson, 2015) and are associated with 
negative characteristics such as a lack of sense of humor 
(Willet et al., 2012) or anti-masculine stances (Alexander 
& Ryan, 1997), among others. Similarly, feminist men have 
been attributed traditionally feminine characteristics (i.e., 
weakness, powerlessness and insecurity) and have also been 
associated with homosexual tendencies (Anderson, 2009). 
This explains the rejection that certain people have to self-
identifying as feminist and can, consequently, be expected to 
have a negative impact on participation in collective action 
for gender equality (Radke et al., 2016).

To overcome these limitations and encourage a greater 
criticism of sexism, attempts have been made to strengthen 
feminist mobilization by using subversive serious discourses. 
In this regard, several studies have shown that exposure to 
messages challenging gender stereotypes and discrimina-
tion against women in a serious tone increased proclivity to 
engage in collective action for gender equality (e.g., Becker 
& Wright, 2011; Guizzo et al., 2017). However, the literature 
has also highlighted the hostility and resistance generated by 
the dissemination of serious feminist messages among certain 
individuals, in the form of violent and rejectionist reactions 
to women and men who denounce and criticize sexism and 
gender inequalities through serious discourses and messages 
(e.g., Anderson, 2015; Lewis et al., 2017; Nutbeam & Mere-
ish, 2021). This explains our results, which show no effect of 
the serious feminist discourse on collective action for gender 

equality. In fact, our research shows that subversive humor, 
which generates more funniness and less aversiveness than a 
subversive serious discourse, could be considered as an alter-
native strategy to traditional messages. In this regard, studies 
such as that of Woodzicka et al. (2020) show that humorous 
confrontation of sexist events is perceived as more funny and 
pleasant than serious confrontation.

More importantly, the results of our research suggest that 
subversive humor not only reduces the social rejection or 
tension generated by the serious feminist discourse but is 
also more effective in socially mobilizing certain people 
to take collective action for gender equality. Our research 
showed that the relationship between subversive humor and 
proclivity to collective action for gender equality was moder-
ated by feminist identification. Specifically, the increase in 
collective action for gender equality only occurred among 
people with lower feminist identification who were exposed 
to subversive humorous vignettes, but this effect did not hold 
when participants were exposed to traditional feminist dis-
courses. These findings can be understood with the help 
of the Elaboration Likelihood Model (Petty & Cacioppo, 
1986), whose two routes could explain how humor influ-
ences participation in collective action: the central route is 
likely to be activated in people with a solid commitment to 
the persuasive message argument, whereas the peripheral 
route is probably activated in people who are not initially 
committed to the message and are more focused on periph-
eral elements about the topic (e.g., the humorous tone of 
the message). Thus, in individuals with high feminist iden-
tification, the central pathway of the model is likely to be 
activated. Among these participants, results of both studies 
showed that exposure to subversive humor did not affect 
their proclivity to participate in collective action, as they 
already showed high levels of commitment and solidarity 
with feminism. Consequently, it is unlikely that an external 
influence, such as subversive humor, would further increase 
their motivations that are already in favor of gender equality.

However, compared to the subversive serious discourse, 
exposure to subversive humor motivated proclivity to collec-
tive action for gender equality among participants with lower 
feminist identification. In these individuals, the peripheral 
route of the model proposed by Petty and Cacioppo (1986) 
is likely to be activated. The use of a playful and relaxed 
context to convey a critique of sexism may generate a more 
positive view of the struggle for gender equality. Therefore, 
considering that this group of people is more receptive to 
the external or peripheral characteristics of the message, the 
subversive humorous format would be an ideal way to cap-
ture their attention. Also, given that humor implies a non-
aggressive confrontation of their beliefs, this could lead to 
less development of counterarguments to the critical mes-
sage (Lyttle, 2001), which could ultimately lead to a greater 
tendency to engage in collective action for gender equality.
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These findings are in keeping with those of previous 
research that suggest that sometimes humor can be more 
persuasive than serious messages (e.g., Baumgartner & 
Lockerbie, 2018; Hoffman & Young, 2011). Therefore, in 
societies in which feminism still has a stigma, or ideas about 
sexism as a problem of the past are prevalent (Radke et al., 
2016), subversive humor could serve as an additional tool to 
the serious discourse in the fight against gender inequality.

Limitations and Future Research Directions

Although this paper contributes to expand the existing lit-
erature on the role of subversive humor in promoting an 
involvement in collective action for gender equality, it has 
some limitations. First, we acknowledge the artificial nature 
of the humorous vignettes. To address this, future research 
should promote more natural contexts where humor emerges 
more spontaneously, such as verbal interactions or videos 
of feminist comedians. A second limitation of our research 
is related to the nature of the measurement of participation 
in collective action: although exposure to feminist humor 
increased proclivity to collective action for gender equality in 
people with low feminist identification, this cannot be gener-
alized to actual participation behavior, as previous research 
has highlighted (e.g., van Zomeren et al., 2008). Third, the 
literature has shown the importance of motivation in partici-
pation in collective action with real engagement (Estevan-
Reina et al., 2020; Radke et al., 2018). Therefore, to establish 
whether exposure to this type of humor generates an egalitar-
ian motivation (e.g., improving the situation of oppression 
experienced by women) or a paternalistic one (e.g., protect-
ing women), we should explore the reasons that would lead 
participants to engage in collective action. Finally, it would 
be interesting to evaluate the social reactions triggered in 
participants by this type of material (i.e., feminist humor) 
beyond their intention to participate in collective action. 
Future studies should explore other aspects close to everyday 
life, such as the probability of sharing this type of humor in 
public profiles or among acquaintances, as a strategy to raise  
awareness on the issue of gender equality.

Practice Implications

Currently, the social stereotypes about feminism that pre-
vail in part of the collective imagination and the inter-
nalization of some ideologies in the Western world (e.g.,  
neoliberalism) limit certain men and women from defin-
ing themselves as feminists and/or engaging in activities 
for gender equality. Thus, despite the rise in feminist 
demands (e.g., the #MeToo movement on social media), 

traditional feminist discourses continue to be met with 
reluctance by certain people. In this regard, although our 
study highlights the effectiveness of presenting subver-
sive messages in a playful and humorous format, it is not 
our intention to present humor as a sufficient strategy to 
increase participation in collective action for gender equal-
ity. Our results confirm that subversive humor increases 
participation in collective action for gender equality among 
participants with lower feminist identification, but the 
literature shows that this format may not be suitable for 
those individuals with highly internalize sexist biases 
(Riquelme et al., 2021a). Feminist humor therefore appears 
as a useful and complementary tool alongside the strate-
gies traditionally used to raise awareness about sexism and  
encourage social mobilization.

Moreover, feminist humor seems more effective 
among women and men weaker in feminist identification. 
In fact, social media make it possible to achieve greater 
coverage, allowing feminist humor to reach a younger 
audience and people who are not so interested in the 
feminist discourse. Similarly, considering the appeal of 
the humorous format, feminist humor could be used in 
the educational field as a complement to other traditional 
formats (e.g., awareness-raising videos, talks, campaigns; 
Carrascosa et al., 2019). In short, feminist humor could 
show a potential for promoting awareness and social 
mobilization against gender inequality, combined with 
the traditional feminist discourse.

Conclusion

Two studies replicated and extended previous research 
on subversive humor (vs. neutral humor) as an effective 
tool to encourage collective action for gender equality 
among people with lower feminist identification. Spe-
cifically, this paper broadens past work by comparing 
subversive humor with subversive serious messages (i.e., 
vignettes and discourses) and expands the literature on 
the antecedents of collective action for gender equality. 
Specifically, although subversive serious vignettes were 
as effective as humorous subversive vignettes, the sub-
versive message presented in a humorous format led to 
an increase in proclivity to collective action for gender 
equality. This did not happen when the same message 
was presented in a serious discourse format. However, 
this effect on collective action occurred among partici-
pants with lower feminist identification. These results 
encourage the use of feminist humor as a tool to achieve 
social mobilization against sexism along with other clas-
sic strategies such as serious feminist discourses.
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Appendix

Subversive Humorous Vignette Against Sexism

Subversive Serious Vignette Against Sexism

Neutral Humorous Vignette

Subversive Discourse Against Sexism
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