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ABSTRACT

The aim of this report is to present a ranking of Communication journals covered in Google Scholar Metrics (GSM) for
the period 2008-2013. It corresponds to the H Index update made last year for the period 2008-2012 (Repiso &
Delgado Lapez-Cazar 2013). Google Scholar Metrics does not currently allow to group and sort all journals belonging
to a scientific discipline. Therefore, in an attempt to overcome this limitation, we have used the diversity of search
procedures allowed by GSM to identify the greatest number of scientific journals of Communication with H Index
calculated by this bibliometric tool.

The result is a ranking of 434 communication journals sorted by the same H Index. Journals are also grouped by
quartiles.

KEYWORDS

Google Scholar / Google Scholar Metrics / Journals / Citations / Bibliometrics / H Index / Evaluation /
Rankings / Citation index /Bibliometrics / Communication / Mass Media / Mass Communication /Journalism
/ Public Relations / Communication Research / Public Opinion / Media / Film / Advertising / Cinema /
Audiovisual / Audio / Radio /Television /Movies

nB EC3's Document Serie:
EC3 Reparts, 10

Grupo de Investigacidn EC3 Document Histur'y
Eeskincii o s oo ol Version 1.0, Published on 24 July 2014, Granada

Comunicacidn Cientifica

Cite as:

Repiso, R. y Delgado Lépez-Cazar, E. (2013). H Index Communication Journals according to Google Scholar
Metrics (2008-2013). EC3 Reports 10, 24. July, 24, 2014.

Corresponding authors:
Emilio Delgado Ldpez-Cazar. edelgado@ugr.es - Rafael Repiso rafael.repiso@gmail.com



BACKGROLND

Since the launch of Google Scholar (April 2012). the number of journals that include this bibliometric evaluation system has
been growing. However journals are only sorted by languages and topics with a top limit. In the first case Google Scholar
Metrics only shows the 100 journals with the greatest impact; then it only shows the 20 journals with the greatest impact by
topic, which are measured using the H index. In order to overcome this limitation, and using various search procedures, the
objective of this report is to provide an update of the ranking for all those communication journals indexed in Google Scholar
Metrics.

|t means the H Index update made last years for the periods 2007-2011 and 2008-2012. See:
Repiso, Rafael -, & Delgado [dpez-Lizar, Emilin (Z015) H Index Lommunication Journals according to boogle Scholar
Metrics (Z008-200), £03 Reports, £.: 78 octaber 2013

Available: arXiv preprint arXivi 5107575
Delgads Ldpez-Lozar, Emilo, & Repiso Laballers, Rafael (2002) ldice H de las revistas de Lomunicacion segin Google
Scholar Metrics (Z007-Z01). branads: FL'S. 76 november 201,

Available: hitto//hdl handle.net/ 14581/ 77455

This means the third ranking of communication journals using Google Scholar Metrics.

METHODOLOGICAL NOTE

Subject area covered: scientific journals that deal with the phenomenon of communication (theory, history and research),
media (press, radio and television), journalism, audiovisual media, cinema, rhetoric and journalistic message, advertising
and public relations.

Journal search strategy: In order to identify communication journals, the followings six journals databases have been

consulted:

- ULRICH'S International Directory, which is considered the largest and most up-to-date directory of periodic
publications in the world. It re-trieved all existing scientific journals (academic/schaolarly) that had been indexed by
topic in the categories («subjects»): «Communication», «Journalism», «Communication Television and Cable,
«Communication Video», «Advertising», «Motion Picture» and «Public Relations».

- [Google Scholar Metrics: Two strategies were employed here: Firstly, all indexed journals in the Communication
category were downloaded. |t should be noted that they were curiously listed under «Humanities», «Literature & Arts»
and not under «Social Sciences». Secondly, a series of searches by journal titles was undertaken using the following
keywords: «Communica-tion», «Mass Communications», «Communication Research», «Journalism», «Media», «Film,
«MAdvertising», «Cinema, Audiovisual», «Audio», «Radio», «Television», «Public Relations», «Public Opinion», «Movie.
These searches were carried out in the following languages: English, French, Spanish, German, Italian, Portuguese,
Chinese, Japanese, Korean, Arabic, Russian, Turkish and Polish.

- Communication & Mass Media Complete: Communication journals considered as «core», that is, entered in the
database in their entirety (cover to cover). (www.ebscohost.com/academic/communication-mass-media-complete).

- Web of Science: Journals indexed in the topical categories of «Communication» and «Film, Radio & Television»
(http://ip-science.thomsonreuters.com/ -mijl).

- Scopus: Journals indexed in the theme categories of «Communication» and «Visual Arts and Performing Arts»
(www.info.sciverse.com/scopus/scopus-in-detail/facts).

Atter a manual filter of the entries for each search, to identify the relevant journals for the subject area covered by this
paper, all the information was downloaded into a Microsoft Access® database, where titles were unified and any duplicates
eliminated. A total of 1319 communication journals were identified. These journals were then searched for in GSM in the first

week of July 2014,

Criteria for the inclusion of Google Scholar Metrics journals:
|t covers only journals that have published at least 100 articles in the period 2008-2012 and those which have received at
|east one citation (i.e., excluding journals with h-index = 0).

Displaying the Results:


http://arxiv.org/abs/1310.7378
http://hdl.handle.net/10481/22483
http://www.ebscohost.com/academic/communication-mass-media-complete
http://ip-science.thomsonreuters.com/-mjl
http://www.info.sciverse.com/scopus/scopus-in-detail/facts

- The journals are sorted by their H Index. In case of draw, the discriminate value is the average of the number of citations
obtained by the articles that contribute to the H Index.

The evolution shows the position held by every journal in Google Scholar Metrics in contrast to the period 2008-2012.

In comparison to the previous year, 26 journals disappear of Google Scholar Metrics and 113 are incorportated. This means a

ranking with 434 journals in the fields of communication.
The journals with * are presented in Google Scholar Metrics under two forms due to standardisation concerns.



JOURNAL RANKING 2014

Rank  Quartii Country Journal Title H Index T::E)I(.I
I o Ela New Media & Society 45 il =
Vi 1 Ela International Journal of Information Management 4 B9 e,
3 ol &l Government Information Quarterly 40 B4 -
4 ol ES) Journal of Communication 38 72 2
a ol S CyberPsychology, Behavior and Social Networking 36 g L
B ol B Journal of Computer-Mediated Communication 36 al -
7 ol — Speech Communication 34 47 =
8 11 Ela Public Opinion Quarterly 32 a6 -
g o Ela Public Relations Review 3l al .
10 ol ES) Communication Research 3l 49 -
I o gts  Telecommunications Policy 3l 45 -
12 o ES First Monday 30 53 NEW
13 o El= Public Understanding of Science 30 43 e
14 ol El= Journal of Brand Management 30 42 .
] ol E=E Journal of Health Communication 30 40 -
16 0 gz Information Communication and Society 29 45 -
17 ol Ela Journal of Social and Personal relationship 27 34 Y
18 1 S Reading Research Quarterly 26 ad o
19 ol ES) Internacional Journal of Communication 26 37 N
20 ol B Journal of Broadcasting & Electronic Media 25 36 e,
20 ol S Journal of Visual Communication & Image Representation 23 36 Y
20 0 ES) Political Communication 25 36 i,
23 0 El= Human Communication Research 28 34 -
23 0 gl Journalism 24 34 i
28 0 Ela Media Culture & Society 24 39 -
26 1 B Journal of Advertising Research 24 3l o,
21 ol Ela Journalism Studies 23 43 -
28 11 B Journal of Advertising 23 33 -
2 0 s Corporate Communications 23 3l A
30 o ES [nformation Society 23 30 i,
3l o Interface - Comunicagén, Saide, Educagén 23 28 =
32 o B The International Journal of Press/Palitics 27 44 -
33 o == Health Communication 22 3l -
33 11 — Information Economics and Palicy 22 3l -
35 0 E= Games and Culture 2l 37 o
36 11 El3 International Journal of Advertising 2l 33 =
36 ol ES) Journal of Public Relations Research 21 33 o
38 1 ES) Communication Education 21 Ry -
39 o El= Communication Theary 20 43 -
40 o gz Journalism Practice 20 36 -
40 ol el Learning, Media & Technology 20 36 NEW
47 o El= European Journal of Communication 20 34 i
43 ol =Sy Management Communication Quarterly 20 29 -
44 ol =S| Science Communication 20 28 -
4a 1 B Journal of Business Communication 20 2b V
48 0 Ela Discourse & Society 19 30 -
4B o s Mass Communication and Society 19 30 AN
48 o = Comunicar 19 29 i,
48 o B Journalism & Mass Communication Quarterly 19 29 b,
al ol International Journal of Design 19 28 NEW
all o E= Journal of Communications 19 28 i
a? 11 B Communication Monagraphs 19 26 2l
a2 ol ES) Journal of Applied Communication Research 19 26 Ha
ab ol Ela International Journal of Public Opinian Research 19 2a i,
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El Profesional de la Informacian™

International Communication Gazette
International Journal of Mobile Communications
Visual Studies

Technology, Pedagogy and Education
International Journal of Sport Communication
Convergence

Business Communication Quarterly

Interaction Studies

Journal of Language and Social Psychology
Enviranmental Communication

Educational Media International

Western Journal of Communication

Information Technology for Development
Communication Studies

Place Branding and Public Diplomacy

Revista Latina de Comunicacion Social

Eurasip Journal on Image and Video Processing
Communication, Culture & Critique
International Press

Journal of Multimedia

Journal of Marketing Communications
Continuum: Journal of Media & Cultural Studies
Journal of Elections, Public Opinion and Parties
Modern Communication: Communication University of China
Modern Media

IEEE Transactions on Professional Communication
Information and Media Technologies
Communication Quarterly

Public Culture

Television & New Media

Critical Studies in Media Communication
Journal of Communication Management
Reseaux

Visual Communication

International Journal of Digital Multimedia Broadcasting
Pixel-Bit, Revista de Medios y Educacion
Discourse and Communication

International Journal of Education and Development using
Information and Communication Technology
Journal of Business and Technical Communication
Text & Talk

Crime, Media, Culture

Symbalic Interaction

Cardozo Arts & Entertainment Law Journal
Journal of Promation Management

Today Media

Communication Review

Press

Quarterly Journal of Speech

The Communication Review

Communication Research Reports

Canadian Journal of Communication

Journal of Communication Inquiry

Language & Communication

Narrative [nquiry

Communication and Critical/Cultural Studies
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Communications et Strategies

Fordham Intellectual Property, Media & Entertainment Law Journal

Asian Journal of Communication

Television Technology

Popular Communication

International Journal of Conflict Management
Global Media and Communication

International Journal of Sports Marketing & Sponsorship

Publizistik

MATRIZes

Southern Communication Journal
Newspaper Research Journal

Journal of Children and Media

Journal of Popular Culture

Journal of Porous Media

Language and Intercultural Communication
Semiotica

Hubei Radio and Television University
Cinema Journal

International Journal of Media & Cultural Politics
Publishing Research Quarterly

Rhetoric and Public Affairs

M/ C Journal of Media and Culture
American Speech

Howard Journal of Communications
NORDICOM Review

TripleC

[CONDS Revista de Comunicacian™

Telos: Cuadernos de comunicacian e innovacitin
Feminist Media Studies

Screen

Shanxi Radio and Television University
Comunicacidn y Sociedad

Cultural Trends

Media, War and Conflict

Technical Communication Quarterly
American Journalism Review

Chinese Journal of Communication

Film Literature

Journal of African Media Studies

Journal of Sponsorship

Journalism & Mass Communication Educator
Media International Australia

Technical Communication

Estudios Sobre el Mensaje Perindistico™
Javnost

Journal of Mass Media Ethics

Rhetoric Society Quarterly

Jilin Radio and Television University

Media

Nieman Reports

& its Applications

Journal of Multicultural Discourses
Informacan & Sociedade™

Revista FAMECOS : midia, cultura e tecnologia
Signo y Pensamiento

Galaxia

Observatorio
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The Journal of Media Literacy

Ler: Revista de Estudios de Comunicacion
China Radio and TV Academic Journal
Chinese Journal of Radio and Television
Contemporary Film

International Journal of Distance Education Technologies
Journal of Popular Film and Television
Medien und Kommunikationswissenschaft
Electronic News

Hermes: Cognition - comunication - politique
Modern Communication: The second half
Palabra Clave

Radio and television technology

Review of Communication

Target

The Media Observed

Ecquid Novi

[nformation Services and Use

Journal of Communication in Healthcare
Journal of Media and Communication Studies
Maotion Picture Arts

The Art of Cinema

Communicatio: South African Journal for Communication Theory

and Research

Journal of Media Practice

Razon y Palabra

The Velvet Light Trap

Applied Environmental Education and Communication
Comunicacion y Sociedad

Historical Journal of Film, Radio and Television
(uestions de communication

China Media Research

Comunicagéo & Sociedade

Film Review

Guangzhou Radio and Television University
Hebei Radio and Television University

Jiangsu Radio and Television University
PIK-Praxis der Informationsverarbeitung und Knmmunikation
Journal of Film and Video

Revista Organicom

Visual Anthropology

Ningbo Radio and Television University

Radio and Television Information

Brazilian Journalism Research

Australian Journal of Communication

[conol4

Journal of Intercultural Communication
MedieKultur

Pacific Journalism Review

Audiovisual Sector

CIC. Cuadernos de informacidn y comunicacin
Comunicagéo & Educagéo

British Journalism Review

Chinese TV

Guangdong Radio and Television University
Journal of Marketing & Communications
Journal of Technical Writing and Communication
New Review of Film and Television Studies
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Rhetoric Review

Television Studies

Advertiser

Communication Teacher

Comunicagéo Midia e Consumo
International Journal of Information and Communication
Technology Education

Jiangxi Radio and Television University
Nanjing Radio and Television University
Science Fiction Film and Television

Visual Anthropology Review

Chongging Radio and Television University
Hunan Radio and Television University
Modern Audio-Visual

Anhui Radio and Television University
Journal of Media Research
Communications

ftudes de communication

Journal of Radio and Audio Media
International Journal of Digital Television
Contemporary TV

[nformation Design Journal

Xiamen Radio and Television University
Animation

Hainan Radio and Television University
Journal of Beijin Film Academy

Pensar la Publicidad

China Media Report Overseas

China Radio

Comunicagéo em ciéncias da saiide
Conexano-Comunicagdo e Cultura
Cuadernos de Informacidn
Evidence-Based Communication Assessment & Intervention
Hunan Mass Media Vocational Technical College
Media Development

Media History

October

Quarterly Review of Film and Video
Studies in Symbaolic Interaction

At the Interface / Probing the Boundaries
China Media University

China“s advertising

Chinese Media Technology

Henan Radio and Television University
Journal of British Cinema and Television
Liaoning Radio and Television University
Sight and Sound

Studies in Documentary Film

Tijdschrift voor Communicatiewetenschap
TV China

Visual Communication Quarterly

Fujian Radio and Television University
Guangxi Radio and Television University
Radio & TV University (Philosophy and Social Sciences)
Grey Room

Central European Journal of Communication
Cineaste

Columbia Journalism Review
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Contemporanea-Revista de Comunicagéo e Cultura
Film-Philosophy

Index on Censaorship

Journal of Visual Communication in Medicine
Revista Contracampo Revista electranica
Advertisements Grand

Advertising

Estudios sobre las Culturas Contemporaneas
Estudos em Jornalisma e Midia

Rhetorica: A Journal of the History of Rhetoric
Ambitos. Revista Internacional de Comunicacidn
Audiovisual Aspect

Beijing Radio and Television University
Comunicacian y hombre

Distirbios da Comunicagéo

Eptic

Eptic Revista Electrdnica Internacional de Economia Politica de las

Tecnologias de la Informacian y la Comunicacian
Histary of Photography

Intercultural Communication Studies

Journal of Adaptation in Film and Performance
Journal of Film Music

Media Age

Media Era

Medijska Istrazivanja

Modern film technology

REDHECS

Revista Romana de Jurnalism si Comunicare

Revista Universitaria de Publicidad y Relaciones Publicas
Rumores-Revista de Comunicagéo, Linguagem e Midias
Signa

Southern TV Academic Journal

Studies en French Cinema

Temps des Medias

Visual Resources

Opcidn

American Journalism

Anagrama: Revista Cientifica Interdisciplinar da Graduagan
Ciberlegenda

Comunicagéo & informagén

Film and History

Film Comment

Film History: An International Journal

i-com Zeitschrift fir interaktive und kooperative Medien
Japanese Journal of Science Communication

Journal of Information Ethics

Metro

Studies in Australasian Cinema

Word & Image

Media Asia

Film International

Medijske Studije

Significagéo Revista de Cultura Audiovisual
Contemporéanea (Universidade do Estado do Rio de Janeirn)
Comunicacian y pedagogia

ESSACHESS - Journal for Communication Studies

Film Quarterly

Framework: The Journal of Cinema and Media
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337 04 - Journal of Literature, Culture and Media Studies 3 g -
337 04 =S| LITERATURE-FILM RUARTERLY 3 g -
337 04 Fm Secuencias: Revista de historia del cine 3 g -
337 04 B  The Moving Image 3 g NEW
34a 04 Esa=_  "Disertaciones” 3 4 -
345 04 ES) Black Camera 3 4 NEW
343 04 =2 Comunicagéo & Inovagén 8 4 e
343 04 = Comunicacid. Revista de Recerca i d'Analisi 3 4 -
345 04 il Comunicazione Politica 3 4 -
343 04 = Cuadernos de Perindistas 3 4 NEW
343 04 Ela Hispanic Research Journal. Hispanic Screen Arts 3 4 NEW
3ha 04 = Historia y Comunicacion Social* 3 4 -
344 04 =S Journalism History 3 4 -
345 04 Libern 3 4 -
343 04 l= Photography and Culture 3 4 ~
345 04 - The Journal of Korea Information and Communications Society 3 4 NEW
348 04 e Visual Culture in Britain 3 4 NEW
348 04 = adComunica 3 3 NEW
Jaf 04 Ca Advertisements Grand: Media version g 3 NEW
3a8 04 Ela Asian Cinema 3 3 NEW
3a8 04 Fm Atalante™ 3 3 ‘\_/
Ja8 04 Aurora. Revista de Arte, Media e Politica 3 3 NEW
Ja8 04 Ly Chasqui-Revista Latinoamericana de Lomunicacion™ g 3 -
358 04 Cal China Television (Record) 3 3 NEW
348 04 (Cal Chinese film market 3 3 i
Ja8 04 L= Coactivity 3 3 -
Jaf 04 = Cuadernos del Centro de Estudios en Disefio y Comunicacidn g g NEW
Ja8 04 Discursos Fotograficos 3 3 -
Jaf 04 S Explorations in Media Ecology g 3 NEW
Jaf 04 Linguagens-Revista de Letras, Artes & Comunicagéo 3 3 -
348 04 P Modern Advertising 3 3 -
Ja8 04 ES) New Media and Mass Communication 3 3 NEW
358 04 (] Popular Film 3 3 NEW
Ja8 04 Cdl Public Relations World: the first half 3 3 -
Jaf 04 Revista Comunicagéo Midiatica 3 3 NEW
Ja8 04 = Revista Internacional de Relaciones Publicas 3 3 NEW
348 04 3= Societas/Communitas g 3 NEW
348 04 Verso e reverso 3 3 NEW
348 04 [ World Movies 3 3 NEW
380 04 Ela World Communications Regulation Report Z 13 NEW
38l 04 BN Analele Universitagii Spiru Haret 2 8 ~
382 04 B Symbals and Media 7 7 NEW
383 04 = Medienwissenschaft Vi 0 -
383 04 TN | Positif i 5 -
384 04 Alterjor : Jornalismo Popular e Alternativo 2 4 NEW
384 04 = Kultura. Media. Teologia 2 4 NEW
385 04 = Millennium Film Journal 2 4 NEW
385 04 Cal Movie 2 4 -
385 04 F] World Radio and Television Z 4 o
390 04 F] Advertisements Grand: Logo version 2 3 NEW
390 04 | Cineforum Vi 3 ~
390 04 = Communicatio Socialis 2 3 NEW
340 04 Intercom-Revista Brasileira de Ciéncias da Comunicagéo 2 8 ‘V
3490 04 = Lahikuva i 3 NEW
390 04 = Medianali 2 3 NEW
340 04 Revista Mediagan 2 3 -
390 04 F Western Radio and Television Z 3 -
398 04 | 1845, Mille huit cent quatre-vingt-quinze Z Z -
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Advertising Herald

Animus. Revista Interamericana de Comunicagdo Midiatica
Archivos de la Filmoteca

Aura

Cuadernos de H ideas

FEro

IMS Manthan

Iniciacom

International Advertising

Journal of Religion and Film

Kwartalnik Filmowy

Muovie lllustrated

Public Relations World: the second half
Qudrum Académico

Revista Internacional de Folkcomunicagéo
Revista Nexus Comunicacian

American Cinematographer

Poliantea

Revista de comunicacitn

Caiman cuadernos de cine

Cine-Bulles

FKT-die Fachzeitschrift fur Fernsehen Filmund Elektronische Medien
Short Film Studies

The Communicator

24 Images

artciencia.com, Revista de Arte, Cigncia e Comunicagéo
Artecontexto. Arte. Cultura. Nuevos Medios
Contemporanea

Making of: cuadernos de cine y educacitn
Modern Communication: The first half
Maive World

Przekladaniec

Punto Cero

Sequences - La revue de cinema
Spectator

World Fim Window
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